


Since 1973, Warwick Student Cinema (WSC) has been entertaining and educating students
and staff at the University of Warwick. Today we continue to provide a genuine cinematic
experience using industry standard digital projection equipment, as well as keeping alive

the art of projecting 35-mm and 70-mm film. Our aim is to show a wide range of films
catering to the diverse university community, including foreign language, art house and

classic films, as well as the latest blockbusters.

In this submission for the award of Best Student Society, we would like to tell you more
about our programming, our quality of presentation, our fantastic crew, the wide variety of

special events we facilitate, and the challenges we have faced in the last year.



Due to the diverse nature of the student population,
we challenge ourselves to program a wide reaching
schedule catering to all tastes. To this end, we show a
lot of films! A total of over 200 screenings this
academic year, split into three terms, ensures that
there’s something for everyone. 

As a society, we’re not-for-profit. Any money we make
funds our publicity, maintenance, upkeep and
improvements, so to make sure we provide the very
best films and presentation for our members, it’s vital
that we sell plenty of tickets. Based on a university
campus, we’ve found that to keep things healthy, big
blockbusters are a must, and often pull in huge
audiences. This year our most financially successful
screenings have been titles like Les Miserables,
Django Unchained, The Hobbit: An Unexpected
Journey, Trance and The Dark Knight Rises.

However, we also love to show all the films we would
really like to see - films from around the world, and
films that students can’t catch at the local Odeon.
Titles like Life Is Beautiful, Untouchable, Holy Motors,
The Sessions and The Imposter have been received
very well by our audiences this past year, and because
the blockbusters keep our outlook reasonably secure,

we’re lucky enough to be able to provide students at
Warwick with programmes of incredible breadth.

We don’t just put on films for our own enjoyment,
though! Input from our members in programming our
schedules and running WSC is one of our
constitutional aims.  Overseen by our Films Officer,
but guided at every stage by our membership, our
schedules take shape in the preceding academic term.
Forums on our website and an online suggestions
page allow initial input from our members, allowing
the compilation of a draft schedule by our Films
Officer. After another round of (often intense!) debate
on our forums, it’s brought to a programming
meeting, open to all, after which the lineup is finalised
and the films booked.

Once a schedule is booked and confirmed, it makes
its way to our website (www.filmsoc.warwick.ac.uk)
where it joins our archive. We’re missing a few
schedules, mainly from the 1980s, but our remarkably
complete records now stretch back to the Autumn
Term of 1973; the inception of our society.

For more information on our 2012/13 programming,
please see our Best Programming submission.

www.filmsoc.warwick.ac.uk


Although we installed a digital cinema system in 2011
(Metropolis being our very first digital screening), we
strive to show as many films as possible on 35-mm to
ensure the art continues long into the future. We are
also proud to show several 70-mm titles each year, to
showcase our technical ability as well as to bring a
slice of cinema history to the campus community.

Above all else, we aim to deliver the highest quality
all-round experience for members of the university.
At the core of this goal are our dedicated and hard-
working crew, who make what we do possible. About
100 people get involved each year in four main areas
of the society, overseen by a 10-strong executive
committee.

The front of house team is the biggest of the four
main areas. From making sure our lecture theatre is
safe and spotlessly clean, to selling tickets with a

smile, our stewards and duty managers ensure
everything runs smoothly.

Our projectionists undergo extensive training in how
to use our 35-mm and digital kit and, and after about
a year on the job, run shows themselves and help to
train the next generation.  Whether it’s covering all
the shiny surfaces with black cloth, or spending their
weekends servicing the equipment, our team ensure
nothing is overlooked when it comes to excellent
quality presentation.

The publicity team write reviews and produce our
printed booklets and posters (of which we’re very
proud!), and make sure nobody on campus misses out
on our great lineups.  To that end, we’ve had a recent
surge in our use of digital signage, compilation trailers
and social networking, and are always finding new
ways to get people in, often to films they didn’t know
they would enjoy!

Enabling much of what we do is the IT team -  they
ensure we have the technical capability to run
efficiently. Our website is a fantastic resource and,
having won the BFFS Best Website award in 2010, has
since undergone a significant facelift and is looking
better than ever. Having everything from the
customer-facing schedules, news, reviews and
forums, to our rotas for staffing shows and an in-
house EPoS system, we have an excellent asset which
helps tie all areas of our society together.



There’s also a pleasant social aspect to helping run
WSC. We often get together to watch DVDs, eat pizza
and go to the pub, but also go further afield with trips
to the National Media Museum, Twycross Zoo and
Warwick Castle to name but a few. This close-knit
community feel is very much a part of the fabric of
our society, and has left an indelible mark on so many
students’ lives at Warwick.

It is a testament that so many of our Crew stay heavily
involved throughout their degrees and many stay
involved long after graduation - we’re in regular
contact with one of our founders, Clive Gardener, and
have recently hosted a visit from
a former Treasurer who now lives
in New Zealand! 

But possibly the biggest challenge
facing us as a student society is
that we have a constantly high
turnover of crew; we’re always
passing the baton on to the next
generation.  However, it does
mean that every year a fresh
dozen-or-so ‘filmsoccers’ leave
Warwick with the knowledge and
experience of running a film
society - something we believe
can only be good news for the
film society movement.

This turnover means our crew constantly needs to
evolve and grow, and so we work hard each year to
encourage new students to join our society and then
become more involved. We hold a ‘Getting Involved’
meeting early in term one which gets people excited
at the prospect of running a film society, and organise
events such as our movie pub quizzes to talk to
interested people and tell them more about what we
do.



As a student society, forging links with other
organisations is important to us.  Other societies are
often keen to collaborate on individual screenings,
and highlights include:

Lit.Soc: On the Road•
Offbeat: Shut up and Play the Hits•
Mental Health Awareness Week: Rain Man•

Wherever possible, we support charity events either
by donating our equipment and experience, or by
donating profits.  This year we have worked with:

Thare Machi Education: Slumdog Millionaire•
Comic Relief: Red Nose Day Live (with use of our•
equipment and facilities)
Kenyan Orphan Project: Madagascar 3•

A highlight for us was a thought-provoking screening
of Life is Beautiful during Holocaust Remembrance
Week, which was attended by a Holocaust survivor
who spoke with the audience as part of the event.

In addition to our charity and outreach work within
the campus community, we like to think of ourselves
as a student-geared organisation, proactively creating
exciting schedules that students want to enjoy.

Our midnight slots are always popular, creating a
fantastic atmosphere and often lively audience
reaction during horror films and thrillers.

Once per term it’s the AllNighter: six films back-to-
back, and often with a sellout crowd of up to 300,

these events have a particularly special feel.  With
quizzes and prizes and suspense before the mystery
film, these are some of the most popular Friday nights
on campus.

This year, we’ve done a few new things. Batman week
at the start of Autumn term showcased Nolan’s epic
trilogy and was a big pull, bringing hundreds of people
in who went on to enjoy many subsequent films.

New this year are our movie pub quizzes.  Held at our
Students’ Union, and with prizes on offer including
DVD selections and board games, we’ve had three out
of three nights packed to capacity.  Testing film
knowledge from chick flicks to Hitchcock, we’ve added
a new dimension to bringing films to campus.

We end the year with our showpiece event: an
outdoor screening.  This having been its eighth year,
we hire in a 35-mm projector, inflatable screen and
sound system, and turn a field at the heart of campus
into a giant outdoor cinema.  Always a free film, and
so far always animated, we have come to expect
audiences of up to 1000 people.



We pride ourselves on our professional, informative
and varied publicity and marketing. Three times a year
(once per academic term), we produce our full range
of printed publicity. This includes a booklet containing
reviews of every film coming up, especially to
highlight and educate about those films which many
of our audience might not have heard of, but which
we believe there will be interest in. We also produce
A2 schedules which are displayed in every kitchen on
campus, A4 schedules which we place in pigeon-holes
on campus, and even business cards! Furthermore,
we produce high-quality A0 posters to be displayed at
the very heart of campus, the Students’ Union,
whenever we have a special event, and ensure that
these events appear in the SU’s printed publicity.

We have also been moving to expand our digital
marketing over the past few years - we now have over
1,150 likes on Facebook and receive over 7,000
visitors to our website each month. We use our
Facebook and Twitter pages to advertise our
schedule, but we are also open to comments about
our programming and other issues to ensure that we
meet our members’ needs.

Our website has undergone some design changes
over the past year, and we are really proud that it has
a modern new look to entice visitors, but still
maintains all of the functionality we need. We also
advertise on our LCD screens on campus, and make

the most of the University’s digital signage, including
short videos on the new giant screen on the Piazza.

The best thing about our publicity and marketing is
that every single piece is made by a dedicated team
of over 40 people, many of whom had never seen
Photoshop or Quark before they were trained by
WSC! We really pride ourselves on how much we have
been able to teach interested members, and the level
of design talent we have uncovered. 

We are also lucky enough to have an archive of our
printed publicity, giving us the chance to look back
over the last 30 years of WSC.

For more information on our publicity and
marketing, please see our Best Marketing and
Publicity application.



We have faced challenges over the past year, but we
have emerged stronger than ever and excited for the
2013-14 season!

An ongoing challenge we face is our fluctuating
audience figures due to the structure of the academic
year. We find that reading week and exam term are
much quieter for us, and so we have adapted to show
fewer films in those periods and more films at other
times. This year, we noticed a decline in attendances
for our double screenings, especially those that took
place on Fridays, and so from this Autumn we will
have doubles on Saturdays and Sundays instead.

A new challenge this year was the knock-on effects of
the introduction of higher tuition fees. We feel that
this played a part in decreasing attendances as
students have less to spend and a higher expectation
to perform well academically. We have combated this
by marketing more directly to societies, listening to
our members about when the best times for
screenings are, and ensuring that we show enough
blockbusters to pay the way for the smaller films
which are the lifeblood of our society.

Most cinemas will have faced the challenge of the
digital revolution over the past few years, and we

were lucky enough to upgrade to digital cinema in
2011. However, this year the heat meant that our
ability to show digital films on our new projector was
under threat as our warranty was only valid under a
certain temperature. We did some research and got
quotes for air conditioning, which was the only
option. The huge expense, especially after investing
so much in our digital projector so recently, was a real
worry for the society, but due to sound financial
management we managed to pay for the installation
and still have money at the end of the year to put on
our free Outdoor Screening, which we had worried
might have to be sacrificed!

Finally, we have been working hard to diversify our
schedule and retain our audience despite the
evolution of the University’s commercial cinema
which has led to them increasing their film
programme and tailoring it more towards students.
We are lucky that the loyalty of our members and our
innovative and varied programming has meant that
we have managed to cope with this challenge so far,
and look forward to working hard to ensure audiences
stick with us rather than going to our for-profit
neighbour next year.

f i n


